m {NE%UH%H FLASH POINTS

FSR LOYALTY
PROGRAMS

In a recent pulse survey, Intouch Insight asked 1,389
consumers about their experiences with Full Service
Restaurant loyalty programs.
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66%

of respondents are a member of a
loyalty program at a full-service
restaurant.

65%

of respondents are more likely to
choose a brand over its competitor
if they have a loyalty program.

How did you learn about the loyalty program(s) that you are a member of:

@ 6 4% Signage at the restaurant

promoting the program

M 35% Received an email about the program
Q 29% An employee told me about the program

EEE:!E 24% QR code at your table

* 7% Other

Preferred reward to redeem loyalty program points for:
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Free item $ off purchase Gift card % Discount off Other

hase (Free company merch)
49% 35% 8% il
6% 1%

Preferred method to collect your reward points when
dining at a full service restaurant

1 outof5

respondents stated that they
found it difficult to

COLLECT LOYALTY POINTS

when visiting a restaurant
in person

Of those, 51% stated it was because
they forgot, 40% stated they didn’t
know how to collect, and 23%
stated that they were
uncomfortable asking the server

Only 16% »

of respondents stated that they

found it difficult to /
' REDEEM Of the 16% who found it difficult,
LOYALTY POINTS 51% didn’t know how to redeem them,
30% stated they forgot how to use them,
when visiting a restaurant in person and 29% stated they were uncomfortable

asking the server.

Of the 34% who are not members of a loyalty program
at a full-service restaurant, here were the reasons:

46% | don’t know about, or haven’t been told about a
loyalty program at the restaurants | frequent

66% of our respondents are a member of a loyalty program at a full-service restaurant, and
65% are more likely to choose a brand over its competitor if they have a loyalty program.
Loyalty programs help diners feel special, connected to your brand, and more likely to
return. With technology in this arena advancing at a rapid rate, customers can look forward
to seamless execution and expanded benefits. Luckily, Intouch Insight can help store,
track, and break down this important customer information. Call us!

Intouch Insight is a CX solutions company, specializing in helping multi-location
l NTO U C H businesses achieve operational excellence so they can exceed customer

I N SI G HT expectations, strengthen brand reputation and improve financial performance.

letschat@intouchinsight.com | www.intouchinsight.com
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